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Today’s Storyline...

* About Creative Industry
e KM in Creative Industry

o e Lessons Learnt




HK & Creative Industry

advertising

e Definition

— Cultural and Creative Industries

architecture .
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designer
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- Performing software &
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Creative Industry =
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HK Cl Companies’ Characteristics

ﬂ For KM Against KM .

* Multiple Creative Teams |* “Creative” = no “box”
* Innovation = Idea DB e “Creative” = brand new
* OEM - ODM / OBM * SME =2 S & Size




